
Attracting Retail
How GIS is Used to Recruit New 

Retail to Oklahoma City



Overview

• Overview of The Greater 
Oklahoma City Chamber and the 
Economic Development division  

• Tools Used For Retail Recruitment 

• Examples of new/upcoming retail 
(TopGolf, Whole Foods, Cabela’s) 

• Wrap-up / Q&A



What We Do

• Economic Development 

• Education and Workforce 
Development 

• Government Relations 

• Marketing 

• Membership 

• Tourism



Economic Development

• Business Retention and 
Expansion 

• Business Recruitment 

• Business Research 

• Retail Recruitment



Tools Used For 

Retail Recruitment



• Market Analysis

Tools Used For Retail Recruitment

ESRI Business Analyst Online



• Market Analysis

Tools Used For Retail Recruitment

ESRI Business Analyst Online

• Analyze and compare locations 
using thousands of demographic 
and business variables.



• Market Analysis

Tools Used For Retail Recruitment

ESRI Business Analyst Online

• Analyze and compare locations 
using thousands of demographic 
and business variables.

• Custom Reports



Tools Used For Retail Recruitment

• Online platform that allows users 
to search for available commercial 
buildings and sites in the greater 
Oklahoma City region 

• Ability to generate site-specific 
demographic and business 
analysis reports.

OKCEDIS



OKCEDIS
Property Database Search



OKCEDIS
Demographic Analysis/Reports



OKCLBI



PolicyMap





• Core Demographic: 

• 18- to 44-year-old Male 

• ≥ $45,000 Average Household Income 

• Proximity to “gravity” retail 

• Strong highway visibility

TopGolf

*Only publicly available site selection criteria provided; some information may have been altered for confidentiality purposes.



TopGolf



TopGolf



• ≥ 200,000 people within a 20-minute drive time 

• Large number of college-educated residents 

• Must be located in a high traffic area (foot and/or vehicle)

Whole Foods

*Only publicly available site selection criteria provided; some information may have been altered for confidentiality purposes.



Whole Foods



• ≥ 60-minute drive time from nearest Cabela’s store 

• ≥ 250,000 population within a 30-mile radius 

• ≥ 75,000 cars per day traffic count

Cabela’s

*Only publicly available site selection criteria provided; some information may have been altered for confidentiality purposes.
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• ≥ 250,000 population within a 
30-mile radius

Cabela’s



• ≥ 75,000 cars per day traffic count

Cabela’s



http://www.okcchamber.com 

http://www.greateroklahomacity.com 

www.greateroklahomacity.com/OKCLBI 

http://www.okcedis.com 

http://www.abetterlifeokc.com

Thank You!

Eric Long 

Research Economist 

405-297-8976 

elong@okcchamber.com

Taylor Hatchett 

GIS Research Analyst 

405-297-8988 

thatchett@okcchamber.com
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